Affiliate marketing

A commission-based arrangement where referring sites (publishers) receive a commission from merchants (retailers) on sales or leads generated. Sometimes known as Pay Per Peformance.
Commission is usually a percentage of sales revenue or profit or a fixed amount for a product category. 

Affiliate networks are commonly used by merchants or retailers to manage tracking, creative distribution and acquisition of affiliates.

Within Google, the affiliate arrangement introduced in 2006/2007 is known as ‘Pay Per Action’.

Affiliate network

A broker which connects merchants or retailers to affiliates. 

They provide services to manage tracking, payment and syndication of creative including images, text and product information. 

